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A Navratri event held in Ahmedabad known for its vibrant celebrations and energetic

garba and Dandiya nights . It’s a popular event offering a blend of traditional and

® @

- &

contemporary Garba,often featured live performances and strong focus on Navratri
traditions . Holds Rank in top 5 Navratris of Ahmedabad and the first in Ahmedabad to
introduce the concept of GARBA + MANDLI . . The upcoming season would be a grace
to the journey with the biggest Venue of Ahmedabad.
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FOUR SEASONS EVENTS & ENTERTAINMENT is leading event management &
entertainment company in Ahmedabad.

We work in commercial events, corporate events, Exhibition, wedding events

and flea food fest etc.
We have expertise & experience in commercial events , some of our previous

events experience has been fabulous for crowd in Ahmedabad.
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VENUE : Probuzz - Garba & Mandli
Behind - L] University, linking Road, off SG
Highway, Makarba, Ahmedabad, Gujarat 382210

700000+ Sq/ft (Includes
parking and ground)

Ahmedabad’s Biggest Garba Ground
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Anlial LineUp 2025
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Madhavi Oza Shivani Shah Dimple Biscuitwala
22.09.2025 23.09.2025 24.09.2025
29.09.2025 23.09.2025 27.09.2025

i W

"Il##ﬁ###'#*ﬁ"*#*ﬂ###*###‘ Rl s b o 'ﬁ#ﬂﬂ**‘**‘##ﬁ** - il #ﬁ##ﬂﬁ##‘ﬂ#‘ﬁ###*#*ﬂi* 6 - -l o ol

1.*’#fOI‘00#‘#‘4"#‘###-‘40##4#00####4“,49 e O O O O O O O ey e R e e e e e et e Ko o e g e e e R R e




I N OO S O N . L4 "000"li0##‘4#'#‘#‘#."1‘44#O’l’fi""" & h ] e T T e M T S A S 3 N O O I

l#ﬂﬁﬁ#****#ﬂﬂ‘ﬂ*‘#* i *ﬂ'***ﬁ#"#ﬂ“ﬁ#*ﬂl*#*ﬂ" - i ol il *lﬂ!'ﬂ'*ﬁ##*#*ﬁ#ﬁ*ﬂ####*#### - i ol **ﬁ*#"ﬁﬂl#*##i

b

- -

LA O U

OOOOOCOONNOO000

e ol 0 Sl o A S

#
¥
L
#
#
&
L@
0%
o

R DN

: e o o o R b e A S o B e

Archana loshi Shivam Baroz Dipali Shasgri

25.09.2025 26.09.2025 28.09.2025
30.09.2026 01.10.2025
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OFFLINE MARKETING/ OUTDOOR MARKETING

=
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| L]
COLLAGES, CAFES,

RESTAURANTS, PUBLIC
PLACES BRANDING
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PAMPHLETS HOARDINGS/BANNERS STANDEE
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BRANDING ON VEHICLES-
RICKSHAW, VEHICAL LED PROMOTIONS CONFERENCE

N O S,

DIGITAL MARKETING/ ONLINE MARKETING
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Age Group
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BRANDING AND MARKETING
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Logo presented as "TITLE BY" on all Printable Digital Ads

Material (Outdoor and On Ground) Hoardings, Newspaper, Standee, Banner,
FM Radio marketing. Bicycle Ads Marketing.

Cinema ads. Complimentary Pass of Worth 20% of
Gift Distribution. Total Amount.

Acrylic Board on Stage of Brand Name. After Movie of Entire Event.

VVIP Family Lounge Seating Area. Private Selfie Booth for Branding

VVIP Parking Space for 10 Cars. Anchor Announcement of your Brand
Live Coverage Television ads. Frequently.

LED Screen Display Marketing.

Logo on All Social Media Platforms.
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BRANDING AND MARKETING
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Logo presented as "POWERED BY" on all Digital Ads

Printable Material (Outdoor and On Hoardings, Newspaper, Standee,
Ground) Banner, Bicycle Ads Marketing.

FM Radio marketing. Complimentary Pass of Worth 15% of
Cinema Ads. Total Amount.

Gift Distribution. After Movie of Entire Event.

VVIP Seating Area For 10 Person. Anchor Announcement of your Brand
VVIP Parking Space for 5 Cars. Frequently.

Live Coverage Television ads.
LED Screen Display Marketing.
Logo on All Social Media Platforms.
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BRANDING AND MARKETING

®

Logo presented as 'CO-POWERED BY* Digital Ads

on all Printable Material (Outdoor and Hoardings, Newspaper, Standee,

On Ground). Banner, Bicycle Ads Marketing.
Cinema Ads. Complimentary Pass of Worth 12% of
VVIP Seating Area. Total Amount.

Live Coverage Television ads. After Movie of Entire Event.

LED Screen Display Marketing. Anchor Announcement of your
Logo on All Social Media Platforms. Brand Frequently.
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BRANDING AND MARKETING

Logo presented as "ASSOCIATED Digital Ads

SPONSOR" on all Printable Material Hoardings, Newspaper, Standee,
(Outdoor and On Ground). Banner, Bicycle Ads Marketing.
Cinema ads. Complimentary Passes (Mutual
Live Coverage Television ads. Understanding)

LED Screen Display Marketing. After Movie of Entire Event.
L0ogo on All Social Media Platforms. Anchor Announcement of your Brand

Frequently.
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Event Day Sponsorship available
at ¥ 5 LAKH ONWARDS
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Olheiy Bnanding Oplions in Bollh Venues

e Logo on Pass: 2,00,000/- e LED Marketing: 2,00,000/- e Ticket Window : 2,00,000/-

e Standee Marketing: 50,000/- e Logo on Pass + LED: 3,00,000/- e Logo on Digital Poster : 50,000/-

o N OO

e 3 Banner On Ground (6x3): 1,00,000/-
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TITLESPONSOR

Garba & Mardle
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INDIA'S TECH PARTNER

INDIA KHUSH HUA

IndianOil
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HOTELS AND RESURTS
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KEVENTERS
Jhe Original Milkshake
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Following your dreams
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An Arrow Company
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Havmor OUCIX SFZGAL

ICE CREAM
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1 W VENLIS HEALTHCARE
Enest
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PHARMACEUTICAL PHARMACEUTICAL PHARMA RETHI|
AANLUFACUTRER WHOLERALER CHAIN OF STORES

® @

@

Thank Yoy, !

B rachitsonil4@gmail.com

R, Rachit soni | RS Group of Companies 8469263163
probuzz_garba mandli
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